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Why do students choose your school? 
How much does George Soros’s name 
matter?  
Uniquely, we are a Western type educa-
tional institution in Central Europe, offer-
ing a mixture of Western traditions and 
local pragmatic knowledge and experi-

ence. The  language 
of teaching is Eng-
lish, and its quality 
is world-class. We 
are flexible: we con-
tinuously redesign 
the curriculum 
to match student 
and market needs. 
Moreover, we are 
very pragmatic: 
students learn about 
the secrets of start-
ing an enterprise, 
they make busi-
ness plans, study 
the functioning of 
companies on site, 
and participate in 
a four-week study 
trip to New York. 
Last, but not least, 
the tuition fee is 
about one third – 
one fourth of what 
they would have 
to pay in France or 
England, or even in 
Asia. And of course, 
Soros’s name and 
reputation has a 
significant appeal. 
I am convinced 

that ours is the best business school from 
Budapest to Beijing – it is no accident that 
many people come from the area between 
these two cities.

What can Hungary and Budapest add to 
that? Based on what you said, the school 
could be located anywhere else in the 
region. 
Budapest is a perfect place for a university. 
It is exciting, creative, full of ideas, and 
technologically very strong. The entrepre-
neurial sphere is burgeoning, and a huge 
number of exciting startup companies are 
on the radar. It has a prime location: it is 
not only East and West that meet here, but 
North and South as well. The EU mem-
bership and the proximity of the quickly 
growing East helps to make the country 
much more competitive.  

How many students 
does CEU Business 
School have at present? 
About 150, but this 
figure does not include 
the participants of our 
weekend trainings.

Don’t you want to increase in size?  
That is a good question. We have talked 
about this a lot at board meetings. We are 
planning to arrange regional coopera-
tion agreements with other educational 
institutions as an important part of our 
strategy. It is certain that we will launch 
new programs in the future, and we will 
draw closer to the “mother university”. In 
two to three years, we will move to a joint 
campus. 

Where do the students of the Business 
School come from? 
From 25 countries, and there is no 
overrepresented nation. Out of the 150 
students, 4-5 are usually Hungarians. 
Naturally, there are much more of them at 
the weekend programs, but many students 
fly here on Friday and return home on 
Sunday. 

The economy has been steadily under-
performing in the past 15 years, and we 
have witnessed some not so pro-enter-
prise government measures, ranging 
from special taxes to renationalization 
efforts. How would  you assess those? 
I can answer this question from CEU’s 
perspective. We support all plans of the 
government that promote innovation 
and businesses. Hungary needs to real-
ize that it is not merely manufacturing 
that it should focus on, but that it should 
shift towards research and development. 
Small countries should compete with their 
human talent, and there are lots of smart, 
well-educated and creative specialists. F
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From Budapest  
to Beijing
You could not find a better 
business school in half the 
world, says Mel Horwitch, 
CEU Business School Dean. 
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